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Outsourced Marketing, Investor Engagement, and Fund Distribution

Solutions that Strengthen Brands, Drive Engagement, and Grow AUM

As a fund manager, you've paid your dues, refined your strategy, and proven your ability to
deliver returns. You're ready to go out on your own and deliver returns that can make a
difference. But let's face it. . . if nobody knows, your returns really won't matter.

Here's the disconnect. The complexities of investment marketing make building AUM a full-
time job, diverting valuable time and resources from your focus. That's where alphabridge
comes in. With 50+ years of investor marketing and distribution experience, a deep network of
industry relationships, we combine data, technology, and value-driven engagements to turn
outsourced marketing into a defining competitive advantage.

Our solutions cover every aspect of investor marketing, from brand positioning and lead
generation to digital engagement and investor commitments, strengthening brand
awareness, engaging the right investors, and increasing AUM and client retention. Whether
your goal is to build awareness, generate leads, turn interactions into AUM, or all of the
above, our tailored strategies will deliver the marketing results you need, while allowing you
to focus on the business of investing capital and delivering returns.

alphabridge: Creating a Complete Marketing Ecosystem

EngagementAlpha is our all-inclusive marketing ecosystem that integrates every aspect of your
marketing efforts—from pre-market research to tactical execution. This tailored solution

ensures that your marketing initiatives are seamlessly
integrated and optimized across all channels, creating a
cohesive and effective marketing strategy managed by
dedicated professionals. alphabridge allows you to focus
on managing capital while we take care of the marketing
initiatives. Below is an overview of the key components of
our marketing ecosystem, divided into pre-market
initiatives, strategy design, and execution.

Phase One: Pre-Market (Research & Discovery)

The first step in any marketing strategy is to understand the market landscape, target
investors, and how to position your brand effectively. Our Research & Discovery Report lays
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the foundation for data-informed marketing decisions by providing detailed insights
into the market and defining investor personas.

1. Market Analysis and Competitor Intelligence

An understanding of the market landscape—current trends, investor behavior, and competitor
strategies—provides the foundation for smart, data-driven marketing. With detailed insights,
you can identify opportunities, refine your approach, and position your offering to stand out.

The Value: Understanding market environments, investor trends, and competitor activities
creates a marketing roadmap. These insights allow our team to fine-tune strategies,
produce and deliver content that speaks directly to investor needs, and keep you ahead of
the competition. Our discovery process provides the data and intelligence to shape
personalized messaging and interactions that engage investors effectively.
Deliverables:
e Marketing Foundation and Discovery Report

2. Ideal Investor Archetypes (Marketing Personas)

Investor personas provide a clear understanding of your target audience, including their
investment challenges and motivations. By defining these profiles, you can tailor your
marketing and communications to speak directly to each investor segment, creating more
meaningful engagements that drive decisions.

The Value: Knowing your investors means you can speak their language. Personalized
interactions based on investor needs lead to stronger engagement, more effective and

efficient marketing, and better results. Personas guide focused marketing strategies that

engage and influence the right investors at the right time.

Deliverables:
e Detailed investor persona profiles
e Behavior analysis for each persona
e Communication and engagement suggestions for each persona

3. Brand Positioning and Messaging

A strong, differentiated brand is required for a manager to stand out. With clear, consistent,
and synchronized messaging across channels, brands remain top-of-mind for potential
investors, communicating the attributes that will attract, engage, and influence.

The Value: Especially in the investment landscape, your brand must project credibility and
trustworthiness to earn the trust of prospects. alphabridge makes sure your brand
resonates across every touchpoint, creating the kind of recognition that will create interest

and drive loyalty. Strong brand positioning leads to increased investor engagements and a
lasting competitive edge.

alphabridge: Evolved Marketing, Optimized Engagement, Measurable Growth.




bridge

Deliverables:
e Brand archetype and positioning framework
e Key messaging and focus points
e Brand style guide

Phase Two: Creating an Integrated Marketing Strategy

With a solid foundation in place, we move to the execution. The alphabridge approach
synchronizes traditional, digital, and relationship marketing efforts, ensuring that all channels
work together to maximize engagement and drive AUM growth.

4. Preparing Assets for Synchronized Marketing

Omnichannel integration synchronizes digital, traditional, and relationship strategies into a
tailored marketing ecosystem. By aligning marketing efforts with investor behaviors and
industry trends, investment managers can create seamless experiences that strengthen
brands, drive engagement, and turn interactions into investments.

The Value: Fully integrated and synchronized marketing ensures that your strategies and
tactics work together in harmony. We'll work with you to create a cohesive investor

experience, enhance engagement across all channels, improve retention, and ultimately
drive AUM growth.

Deliverables: Traditional Marketing:

e Print collateral (pitch decks, brochures, reports,
newsletters) '

e Event marketing and sponsorships

e Direct mail campaigns

e IR/PR

Deliverables: Digital Marketing:

e Website and landing page optimization

e Sequenced and automated email marketing

e Content creation and distribution

e Social media management (LinkedIn, Instagram,
Twitter, and YouTube)

e Keyword identification and search marketing

Deliverables: Relationship Marketing:
e Investor engagement/communication strategies
e Personalized email outreach and nurturing sequences
¢ Client engagement events (road shows, webinars, conferences)
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Phase Three: Strategy Design, Execution, and Management

The final phase of the alphabridge approach focuses on execution and management the
marketing strategy through the following tactical components. These tactics work together as
part of the synchronized strategy to engage, nurture, and convert across various channels.

5) Content Marketing

Engaging content can differentiate investor managers as thought leaders and industry
experts. By providing relevant content, investor managers can address investor pain points
and provide solutions that build trust and credibility.

The Value: The right content creates thought leadership recognition and builds domain
authority, helping fund managers establish rapport, Establish authority and earn trust with
investors by offering valuable insights that position your firm as a leader in the industry,
driving stronger relationships and more conversions.
Deliverables:

e Whitepapers/eBook

e Thought leadership articles

e Blog posts

e Social media content snippets

6) Search Optimization

Improving your firm's visibility on search engines enables you to attract more potential
investors organically. By ranking higher for relevant keywords, your firm can capture the
attention of those seeking investment opportunities.

The Value: Increase your firm'’s visibility online, driving more qualified investor traffic to
your website and improving engagements through targeted SEO.
Deliverables:

e Keyword and Long-tail Phrase Identification

e Keyword Position Tracking

e Ongoing on-page optimization

e Backlink suggestions

7) Social Media Marketing

Social media is an essential tool for engaging with investors and building brand awareness.
Investor managers can use strategic campaigns to reach their audience on platforms like
LinkedIn and Twitter, driving engagement and building advocacy.
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The Value: Build brand presence and engage investors where they spend their time,
creating stronger relationships and generating leads through consistent and tailored social
media efforts.
Deliverables:

e Platform-specific social media strategies

e Daily post creation and engagement management

e Monthly performance reports

8) Email Marketing Campaigns

Email remains one of the most effective ways to nurture investor relationships. Investor

managers can keep investors informed, engaged, and loyal through targeted, data-driven
email campaigns.

The Value: Maintain a strong connection with your investors through personalized, timely
communications that nurture relationships and drive investor engagement.

Deliverables:

e Comprehensive email marketing setup suggestions and strategy
e Monthly and quarterly nurturing and engagement campaigns

9) Precision Lead Generation Strategies and Solutions

Precision lead generation is about targeting the right investors with the right message at the
right time. By leveraging advanced data, segmentation, and personalized engagement, your

firm can attract high-quality leads and guide them through a well-defined journey, ensuring
maximum conversion potential.

The Value: Precision lead generation allows your firm to focus on the most viable prospects
by using data-driven insights and tailored engagement strategies. This ensures your

resources are directed toward high-potential leads, optimizing both acquisition costs and
conversion rates.

Deliverables:

e Qualified leads identified via persona “look-alike” matching.
e CRM Integration and lead scoring for prospect tracking.
e Detailed journey maps to nurture, measure, and monitor leads.

e Automated email sequences and retargeting to drive continuous engagement and
maximize conversion.

10) Miscellaneous Marketing Strategies and Solutions

Integrating traditional marketing with advanced digital tools provides a unified, seamless
experience for investors across all channels. By utilizing a range of resources, your firm can
enhance visibility, improve engagement, and create a more cohesive brand presence.
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The Value: These tools and solutions work together to streamline investor engagement, build
credibility, and deliver a consistent brand message across both traditional and digital channels.
This ensures a smoother investor journey from initial contact to advocacy.

Additional Assets:

e Data rooms for provide secure access to vital fund documents.

e GP/LP portals for secure communication, reporting, and updates.
e Content hubs for educational and thought leadership content.

e Tracking dashboards with real-time insights into engagements.

e Direct mail campaigns to drive offline-to-online engagement.

e Event marketing to maximize exposure and generate leads.

Summary:

The investment landscape is complex, and while delivering returns is crucial, performance in
the absence of AUM doesn’t matter. Our outsourced marketing, investor engagement, and
distribution solutions streamline operations, allowing you to focus on managing capital and
delivering performance. By combining experience, data, technology, and value-driven
engagements, alphabridge turns outsourced fund marketing into a competitive advantage.

From brand positioning and lead generation to digital engagement and investor conversions,
alphabridge delivers a unified marketing ecosystem. By employing market research, investor
persona development, omnichannel marketing strategies, and tactical execution, we create
experiences that strengthen brands, drive engagements, and grow AUM.

Our custom solutions include pre-market research, integrated marketing strategies, and
tactical execution involving content marketing, SEO, social media, email campaigns, and
precision lead generation. Additionally, we can include data rooms, client portals, content
hubs, and tracking dashboards to enhance transparency, improve engagement, and deliver
effective communication across all channels.

About alphabridge:

We offer a full-suite marketing solution that covers every aspect of investor engagement and
fund distribution. With 50+ years of industry experience, we provide the tools and strategies
to elevate your brand, attract high-quality leads, and enhance investor relationships. Our
expertise in combining traditional and digital strategies ensures that your marketing efforts are
cohesive, data-driven, and impactful, helping your firm stand out in a competitive market.
Whether you're building awareness, engaging prospects, or converting them into long-term
investors, we deliver the results needed to grow your AUM and maintain a strong market
presence.
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